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Simple Rules to Keep Out of Spam and Promotions Folders
Build Your Reader List While You Write
Seven practical habits that can improve email deliverability and help your author emails reach readers more consistently.
A Create Great Books Course Resource


Seven Simple Rules
1. Ask Subscribers to Reply to the First Email
This is probably the single most effective thing.
In the welcome email, include something like:
	“If you’d like, hit reply and let me know what you think. I always like hearing from readers.”



When someone replies:
Gmail learns this is a real conversation
Future emails are more likely to go to Primary inbox
Engagement improves
Deliverability improves
Very powerful and very simple.
2. Tell Subscribers to Move the Email to Primary
In the welcome email, include this instruction:
	If this email shows up in your Promotions tab, you can drag it into your Primary inbox so you don’t miss future updates about the book.



This works very well for Gmail users.
3. Don’t Use Spammy Subject Lines
	Avoid subject lines like:
Buy now
Limited time
Special offer
Make money
Free $$$
Act now
Urgent
Last chance
	Better subject lines for authors:
Writing update
Cover reveal
First chapter
Editing is finished
I need your help
Launch team
Book update
A question for you
Title ideas
Release date



Natural subject lines work best.
4. Don’t Send Only Sales Emails
If every email says:
	Buy my book



Email providers will start filtering those.
Authors should send:
	Updates
Behind the scenes
Research
Cover reveal
	Excerpts
Writing journey
Characters
Questions to readers


This looks like normal communication instead of marketing.
5. Send Emails Occasionally Before Launch
This is very important.
If an author:
Builds a list
Sends nothing for 6 months
Then sends “My book is out, buy it”
Many emails will go to spam or promotions.
Better:
Send an email every 1–2 weeks consistently
Keep engagement active
Email providers like consistent senders.
6. Use a Real Email Address From Your Domain
	Better
	author@yourwebsite.com

	Not ideal
	yourbooklaunch@gmail.com



Using your domain looks more professional and improves deliverability.
7. Ask People to Add You to Their Contacts
In the welcome email:
	“You may want to add this email address to your contacts so you don’t miss future updates about the book.”


This helps inbox placement.
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Write. Finish. Publish.
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